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30 40 
Fire & Ice
Read about how the staff at  
two shelters rose to the occasion 
when Mother Nature dealt them 
huge (and dramatically different) 
challenges: a massive ice storm 
that shut down everything in 
a Massachusetts town, and a 
catastrophic series of wildfires  
in Victoria, Australia.

Seeking Many 
Happy Returns 
(To Owners)
Missing pets pose a daunting 
challenge for animal welfare workers: 
Frantic owners want nothing less 
than peace of mind, and ideally 
they’d like a miraculously returned 
family companion. There’s plenty that 
shelters can do to aid searches and 
refer owners to effective resources. 

ALSO: 

Horses who end up at 

slaughter are usually healthy 

and adoptable. Yet, even among 

horse lovers, a misperception lingers 

that these animals are somehow less 

worthy of saving. But now, The HSUS is 

partnering with Pat Parelli, one  

of the world’s best-known horsemen,  

to promote humane training methods 

and change the lives of rescued 

horses. —Creature Feature,  
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5  Letterbox

6  Scoop
Shelters cope with nuisance wildlife 
control operators who sometimes 
prize profits over humane treatment of 
animals; the civilian wife of a lieutenant 
colonel creates a haven for pets on a U.S. 
military base in South Korea; shelters and 
rescue groups raise the profile of small 
animals through a mixture of education, 
special events, and savvy marketing; 
animal welfare groups rescue more than 
200 starving and neglected horses from a 
Nebraska ranch; and much more.

22  Coffee Break
In your space, you told us about the 
most creative, funny, or effective 
adoption promotion your organization 
has ever done.

25  Creature Feature
Pat Parelli, one of the world’s most famous 
horsemen, doesn’t look like a softie. But 
he practices a kinder, gentler method of 
training, one that works with the animals 
and not against them. A series of three-
day demonstrations of Parelli’s approach 
to equines are at the heart of an HSUS 
initiative to improve the care of horses, 
who all too often end up abandoned, 
neglected, or sent to slaughter.

47  The “101” Department
Applying for grants isn’t rocket science, 
and the money they provide can be 
used for all sorts of lifesaving projects 
at shelters and rescues. But many 
organizations balk at taking the first 
steps; the grant process and paperwork 
can be intimidating. Luckily, there’s a lot 
of great information available to grant 
writing newbies.

51  Q & A
In her recently released Filling the Ark, 
author and sociologist Leslie Irvine argues 
for better catastrophe planning and a 
new view of animals. She discusses her 
work and her on-the-ground experiences 
following Hurricane Katrina. 

55  Shelter Medicine
All shelters, regardless of the length of 
time they’re able to hold animals, should 
strive for high-quality care. But it’s doubly 
important in facilities where animals will 
be held for weeks or even months. An  
animal exposed to a disease-filled, stressful 
environment for a longer period is more 
likely to suffer from the impact of that 
environment. Lila Miller outlines steps to 
keep longtimers healthy and happy.

60  Volunteer Management
Changes to a volunteer program require 
thoughtful and deliberate planning and 
action. A common mistake is to rush 
into making multiple changes without 
laying the groundwork to ensure success. 
Here’s how to avoid that error by moving 
forward in stages.

68  Off Leash
In these tough economic times, it’s more 
important than ever for shelters to keep 
the money coming in. One strategy is to 
kick the creativity level up a notch. Here’s 
a smattering of the wacky and wonderful 
events that shelters have devised to beat 
those recession blues.

animal services / rescues / shelters

2   Animal Sheltering  September/October 2009  ANIMALSHELTERING.ORG

Animal Sheltering is a publication of  
The Humane Society of the United States.

ANIMAL SHELTERING MAGAZINE STAFF

Editor
Carrie Allan

Associate Editor
James Hettinger

Staff Writer/Copy Editor
Jim Baker

Production/Marketing Manager
Amy Briggs

n

Advertising Manager
ReNae Vorgert

Design
Bussolati Associates

n

Chairman, Board of Directors, Humane Society  
of the United States
Anita W. Coupe, Esq.

President and CEO, Humane Society of the United States
Wayne Pacelle

n

ABOUT THIS MAGAZINE

Animal Sheltering (ISSN 0734-3078) is published bimonthly by  
The Humane Society of the United States. Our magazine serves  
the people on the frontlines of animal protection—by offering 
practical expertise, technical know-how, forums for debate, pro-
gram profiles, news on the latest research and trends, and a sense 
of inspiration and community among those striving to make the 
world a better place for animals.

Subscription Prices
Single-copy subscriptions are $20 each ($25 for subscrib-
ers outside the U.S.). Members of Shelter Partners receive a 
10-percent discount. For information on multiple-copy dis-
counts, visit animalsheltering.org. 

Circulation Offices
To order, renew, change your address, or inquire about  
other subscription-related issues, visit our website at  
animalsheltering.org or contact our circulation office:
Animal Sheltering
P.O. Box 351; Congers, NY 10920-0351
866-512-3111 (toll free) 845-267-3004 (local)
845-267-3478 (fax)
animalsheltering@cambeywest.com

Editorial Offices
Please send letters to the editor,  
Coffee Break submissions, and article ideas to:
Animal Sheltering magazine/HSUS 
2100 L St., NW
Washington, DC 20037
202-452-1100 (phone)
301-258-3081 (fax)
asm@humanesociety.org
animalsheltering.org

Advertising Information
Contact ReNae Vorgert, Animal Sheltering’s advertising manager,  
at 701-572-9100 or rvorgert@humanesociety.org.

Job Listings
To post a free job announcement, visit animalsheltering.org.

Reprint Information
We encourage private humane organizations and public animal  
services agencies to reprint Animal Sheltering articles by HSUS  
authors in whole or in part, without prior permission, provided  
that the reprinting serves educational purposes in keeping with  
the magazine’s intent. Please credit the article’s author as well as 
Animal Sheltering magazine, and send us a copy of the reprinted 
material. If you are interested in reprinting articles by non-HSUS 
authors, special permission may be required; e-mail us at  
asm@humanesociety.org.

The Small Print
The HSUS does not endorse or guarantee any products, services, 
or vendors mentioned in Animal Sheltering, nor can it be respon-
sible for problems with vendors or their products or services. Also, 
The HSUS reserves the right to reject, at its discretion, any adver-
tising. Views expressed by non-HSUS authors are not necessarily 
those of The HSUS.

©2009 The Humane Society of the United States.  
All rights reserved.

Cert no. SW-COC-002281

   
 P

RINTED WITH
 

 
 

100% WIND ENERG
Y

  

www.NewWindEnergy.com


