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SAVE-A-PEI

Rescue Ink

Ruff and Tough: The men of Rescue Ink
may look threatening, but they wear their
hearts on their sleeves—the tattooed
kind. Ink weaves around bulging biceps
and down forearms, creeping up necks
and emblazoning a couple of shaved
heads. Decked out in muscle tees and
biker's denim, the 11-member gang could
make a grown man soil himself. But these
Long Island bad boys aren’t out to bust
skulls. They just want to fill them—with a
little knowledge about animals.

Say Hello to My Little Friend: This band
of pseudo-vigilantes sticks up for the “lit-
tle" guys—even when they're not so little!
Whether helping Chihuahuas or Alaskan
malamutes, the group does everything
from tracking down lost and stolen dogs
to rescuing abused or neglected animals
to providing free and mobile vet care for
needy recipients. While its main work

(L to R) Mike Tattoo, Johnny
O, and Batso take Rudy out
for some exercise at Save-
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Big Ant’s big bike can’t
match his big heart for
pooch pal Rocco.
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centers on dogs and cats, Rescue Ink has
also been instrumental in saving ducks,
pigs, and many other species.

“You name it, we've saved it,” says
Robert, the group's executive director,
who prefers not to use his last name. (Due
to the sensitive nature of Rescue Ink's pit
bull seizures, all 11 members use pseud-
onyms to protect their families.)

The group was founded more than a
year ago in response to the tragic case of
a local dog who was set on fire. Seeking
justice, Robert and his animal-loving cro-
nies got the idea to take animal welfare
into their own hands. Already familiar with
each other from their shared involvement
in the car show scene, the group of guys
started Rescue Ink as a part-time bit of
community service. For some, it evolved
into a full-time passion.

An Offer They Can't Refuse: These guys
can be awfully persuasive when talking
to abusers: "l think the sheer image of
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(From L to R) The Rescue Ink team:
Big Ant, George, Mike Tattoo, Batso, Johnny O,
Des “the Cat Man,” and Angel ¢ Ret Investlgator

us gives them the shock. ... They want to
listen to us,” says Robert. “What's impor-
tant is that they see that people like us
care about animals, and it's OK—it's cool
to do that.”

Robert says that most of the work is
just knowing how to talk to people. “We
never use violence, we don't break the law,
and we have a tremendous success rate"—
a success rate that translates into 700 to
1,100 e-mails a day and an average of three
or four stolen dogs returned to their right-
ful owners every week. Robert says most
amazing of all is the public appreciation.
“The [thank-you] letters that we get are
sometimes five, six pages. We're getting
e-mails from all over the world,” he says.

Besides performing day-to-day res-
cues, Rescue Ink runs a number of com-
munity programs for puppy mill and pit
bull awareness, feral cat TNR, humane
education, companion outreach services
for nursing homes, and animal housing
workshops at which fellow muscle men
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pitch in to build dog and feral cat houses
free of charge for needy caregivers. The
group is now starting an animal welfare
lobbying division, which Robert says will
take it “to the next level.”

You and What Army? Now operating out
of the Save-A-Pet shelter in Port Jefferson,
N.Y., Rescue Ink has called on all shelters
and rescues in the surrounding area to
come together. Robert says that prior to
Rescue Ink, “most shelters wouldn't even
talk with each other. | mean, they were
just at war. ... So now we gave them a little
different direction. ... It's actually starting
a movement.” And that movement has
led to more lives being saved. Shelters
and rescues now transfer animals be-
tween agencies when space is an issue,
and when an adopter requests a specific
breed, rescues and shelters cooperate in-
stead of competing.

Save-A-Pet's executive director, Lynne
Schoepfer, is happy to have the Rescue

(L to R) Johnny O, Biagi, Mike Tattoo, and

Joe Panz snugbgle up with Cece, a %entle,
9-year-old pit bull mix reIlnqmshed

her owner and slated to be euthanlzed at

an overcrowded New York City shelter.

Thanks to Rescue Ink, Cece moved on

to await adoption at Save-A-Pet.
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Ink team on board. “I think it's an abso-
lutely positive relationship,” she says.
“They're doing the right thing, they're
getting the word out, and they're helping
these animals that may not have gotten
help otherwise.”

The organization's president, Dori
Scofield, agrees: “It's been great to be able
to take these guys to places |
would not want to go by my-
self, and they can get the
job done,” she says.
“I'm only five feet
tall, and sometimes
people don't want
to listen to me—
but they'll listen to
these guys.”

Perhaps the
best wingmen
Rescue Ink has are
not running a shelter
or seizing pit bulls from
dogfighters—yet. Robert
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UPDATE:
Save-A-Pet suffered
a terrible loss on the night
of Aug. 5, when Scofield's
house burned to the ground.
The blaze claimed the lives of
seven of Scofield's dogs and
four of her cats. Save-A-Pet
is accepting donations to
help get through this tough
period; visit saveapetli.org
for details.
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Mike Tattoo cradles a kitty cat.

says the group really wants to reach young
people. “Education is our biggest concern,”
he says, "because we can only be out there
so many days with so many people—and
that goes for all rescue groups. But if we
start educating the young and letting it be
known that it's not cool to [abuse animals],
you're gonna start seeing a difference.”
With nearly 1,200 schools
across the nation signed
up for the group’s hu-
mane education
program, that's
a big difference
in the works.
Rescue Ink is
now working
toward a long-
term goal of
opening branches
in all 50 states to
spread the word:
You don't need a hard
heart to be hardcore.


http://www.saveapetli.org

