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A study published in the Journal 
of the American Veterinary 
Medical Association (JAVMA) 
supports statistically what 
animal shelters know from 

experience—that households with higher 
incomes are more likely to spay or neuter 
their cats.

The authors undertook the study in 2007 
to gather data on the demographics of cat-
owning households, information that could 
help government officials design legisla-
tion to boost the spay/neuter rate. During a 
three-week period, researchers conducted 
1,205 interviews with a random sample of 
people from a wide range of geographic re-
gions and socioeconomic levels. Of those in-
terviewed, 383 households (31 percent) had 
a total of 850 cats, which works out to 82.4 
million cats living in 36.8 million American 
homes. (That’s a lot of kitty litter.)

The respondents were queried about 
their gender, education, age, annual income, 
number of cats, and where they’d gotten 
them. They were also asked about the sex of 
the cats, whether they were neutered, and 
what reasons the owners had for neutering 
or not neutering. 

The encouraging news is that 680 of the 
850 cats (80 percent) were spayed or neu-
tered, indicating that most Americans are 
willing to do the right thing. The strongest 
demographic influencing the neuter rate was 
annual family income: 51.4 percent of cats in 
households earning less than $35,000 were 
neutered, while more than 90 percent of 
cats owned by those with incomes exceed-
ing $35,000 were neutered. Age also seemed 

to play a slight role, with people 40 or older 
more likely to neuter their cats than those in 
the 18-to-39 bracket. The owners’ gender was 
not a factor in the decision to neuter.

When owners with unneutered cats 
were asked why they hadn’t sterilized their 
animals, the most common response was “a 
female cat is better off having one litter be-
fore being spayed,” followed closely by “the 
procedure costs too much” and “planning to 
breed the cat.”	

The research could be interpreted as a 
validation of the type of outreach that shel-
ters have used to encourage spaying and neu-
tering: programs to educate the public about 
the costs of pet overpopulation and the ben-
efits of neutering, and financial assistance for 
low-income owners who want to neuter their 
pets. It also makes for a strong argument that 
any local and state legislation that requires 
neutering or calls for higher license fees for 
unneutered pets should include publicly 
funded, low-cost neutering options.

The study did not include feral or stray 
cats. To read the entire report, “Population 
characteristics and neuter status of cats liv-
ing in households in the United States,” see 
JAVMA, Vol. 234, No. 8. AS

The Dollars and Sense of Spay/Neuter for Cats
Study shows higher-income households more likely to fix their felines

By Arna Cohen

A Fitting Solution 
HSUS offers shelter evaluations 
for more compact budgets

T
he former Animal Services 
Consultation program (ASC) 
of The Humane Society of 
the United States (HSUS) has 
changed its name and widened 

its array of services for shelters.
ASC was developed to provide animal 

shelters with standardized evaluations 
of their programs, recommend improve-
ments, and guide them in implementing 
the recommendations. That’s stayed the 
same. But the program has a new name: 
Shelter Services.

Other changes have taken place, too.
For many years, ASC offered one level 

of service—a top-to-bottom evaluation of 
all aspects of a shelter’s operation. Since 
the program began in 1998, it has evalu-
ated and helped nearly 60 shelters. 

But due to the in-depth nature of 
these comprehensive evaluations, the 
team was only able to conduct four to 
six per year.

The in-depth approach helped many 
agencies dramatically improve their op-
erations, according to Kim Intino, Shelter 
Services director, but it became clear that 
one size doesn’t fit all. Staff determined 
that with a more flexible approach, many 
more shelters could be reached.

With this goal in mind, The HSUS 
launched the “Compact Evaluation”  
in July 2008. It’s designed to make a 
shelter evaluation more practical and  
affordable for smaller agencies, focusing 
on five key areas of an agency’s choice. 
Any shelter with 12 or fewer employ-
ees that handles fewer than 10,000  
animals yearly is eligible to request a 
Compact Evaluation.

Shelter Services has also developed 
an even more tailored type of evaluation: 
the “Module” approach. It provides quick 
assistance to shelters on one particu-
lar issue—such as the adoption process, 
fundraising, or management/volunteer 
concerns—and offers an in-person visit to 
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observe the issues firsthand.
With the Module, a consultant—

either an HSUS staff member or paid 
consultant—arranges a site visit with 
the shelter and conducts any neces-
sary in-person meetings. The consultant  
provides guidance on challenges the 
shelter faces, reviews policies and other 
written materials, and provides the shel-
ter with advice.

This new, “a la carte” option is a 
highly focused, cost-effective service that 
should enable the program to help more 
shelters than ever before. To learn more 
about Shelter Services and how it can 
assist you, go to animalsheltering.org/ 
programs_and_services. AS

H
umane education often 
takes a back seat to more 
pressing shelter priorities, 
but the KIND News Adopt-
a-Classroom program from 

Humane Society Youth offers an effective 
way to start a communitywide youth edu-
cation initiative—and raise some cash to 
help with those other shelter needs. 

While a humane educator can’t be 
in all the classrooms all year, KIND News 
can. A ready-made humane education 
program, the newspaper reaches elemen-
tary students with lessons of compassion. 

 Many shelter directors are already 
fans. “Humane education is an important 
step toward making life better for ani-
mals. … To my thinking, kids have to be 
taught to be kind, and KIND News helps 
them learn kindness to animals and to 
people,” says Kappy Munzer, executive di-
rector of Citizens for Animal Protection in 
Houston, Texas.

Here’s how the program works: The 
regular price of providing one KIND News 
subscription (consisting of 28 copies per 
issue) to a classroom is $30 for the school 

year. But shelters participating in the 
Adopt-a-Classroom program get discounts: 
If a shelter adopts one to 25 classrooms, 
the price of each subscription is $25. 

For example, if a shelter promotes 
KIND News to its community, it can 
ask  bus ines ses  and ind i v idua l s  to 
“adopt a classroom” to benefit both 
kids and animals. If a business or indi-
vidual adopts a classroom, they write a 
check to the shelter for $30. Humane 
Society Youth bills the shelter $25, so 
the shelter automatically earns $5 on 
the sponsorship, and KIND News  is 
sent to any classroom that the shelter 
chooses. The discount is even greater 
when more classrooms are adopted, 
leaving extra funds for food, building 
maintenance, or to purchase those 
Kuranda dog beds.

To learn more, visit humanesociety.
org/youth, click on “Boost Your Humane 
Education Program” and download a 
copy of A Step-by-Step Guide to Raising 
Funds for Your Adopt-a-Classroom 
Program, or call 860-434-8666. AS

Reach Kids with Humane Lessons 
and Earn Extra Funds 
A little education can bring in a little spare change

By Janice A. Krish
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1. Trim
nails

2. Apply adhesive
to caps

To purchase contact:

Increase Cat Adoptions
with Fancy Feet!

71826_1008 © 2008.

“SoftClaws colored nail caps have
proven to increase cat adoptions”
–reported by HSUS of Vero Beach, Florida,
Sheltering Magazine July 2007

� Help protect them and their children
from playful scratches

Help protect their home furnishings

Easy to apply and each application
lasts up to six weeks

�

�

Shelter visitors easily become cat adopters
knowing Soft Claws nail caps:

Pet Edge - 800.738.3343
Ryan’s Pet Supplies - 800.525.7387

For special adoption programs call:
Soft Claws direct 800.762.7877 x508

3 4

3. Apply caps
to nails

4. Observe for
5 minutes

www.softclaws.net

Soft Claws is a registered trademark of Soft Paws, Inc., Lafayette, LA. Patents
#4,962,731, #7,069,879, # D564,713S other patents pending. Product
components made in USA and China. Distributed exclusively by SmartPractice,
Phoenix, AZ.
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