
How to Set Up 
a Community 
Education Booth

1: Take it to ‘Em
Before you spend too much time 
planning your exhibit and the presentation of
your materials, consider the events you’ll be
attending. Contact your local chamber of
commerce for information on exhibiting at
malls, libraries, colleges, festivals, and fairs.
Look beyond the traditional public events
you may have attended in the past: Exhibit
at domestic violence conferences to discuss
the connection between animal cruelty and
violence committed against people. Attend
senior citizens’ events to highlight volunteer
opportunities at your shelter. And remember
that just as important as where you present your is-
sues is who presents your issues. Select staff
members who make ideal community
spokespersons—informed advocates who will
enjoy telling people about your organization’s
programs and policies.

“ H O W T O ” S E R I E S

Continued on reverse side

M
any of the challenges that animal care and control workers face inside
the shelter are brought about by problems outside the shelter.And more
often than not, that’s where you’ll find the solutions as well. Incorporat-
ing a community education booth into your outreach program is a great

way to teach people about animal issues and your shelter’s programs.
By attending conventions and other local gatherings you can help ensure

people associate friendly faces with their local animal shelter.When you come out
from behind the shelter’s front counter and take your place behind an exhibit
booth, follow these steps to get the community behind your shelter.

Illustrations by Susie Duckworth

2: Find the Right Words
Make sure you have a calling card—a basic flier that provides people with information on your shelter’s
services, a map with directions to the shelter, hours of operation, and important phone numbers. Gather
information on everything from “exotic” pets and feral cats to litter box training and the importance of
ID tags. Create a storage system using milk crates or portable cardboard filing cabinets to hold the
hundreds of pamphlets and fliers that you might take to public gatherings. Bring all your materials
whenever you hit the road, but display only those items that seem most pertinent to your audience.
Consider purchasing brochure racks or laminating a few educational flyers so they can be displayed
vertically, inviting passers-by to take a closer look.
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Whether your shelter

uses a simple tabletop

display, a portable

plywood booth, or a

professionally

designed showcase,

make sure the display

can be easily

transported and

quickly assembled by

a few people.



4: Help Them Help Animals
Always prepare one sign-up sheet for potential
volunteers, and another for those people who would
like more information on a particular topic. Bring a
collection bank to encourage contributions to the
cause. Just in case someone asks a question better
answered by another organization, have phone
numbers and contact information handy so you can
direct the person to the appropriate agency.

5: Don’t Leave Them Empty-Handed
Whether you’re marketing your agency or the concept
of responsible pet ownership, stock your table with
inviting giveaways or inexpensive items such as bumper
stickers, pins, magnets, and “emergency phone contact”
stickers. If your organization sells T-shirts, mugs, or
other items, bring those along as well. With any luck,
people will leave with the name of your organization
on their car, on their refrigerator, in their hands, and in
their minds.
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HOW TO SET UP A COMMUNIT Y EDUCATION BOOTH continued

3: Draw Them In
To catch visitors’ eyes, try tailoring
your approach to your audience,
keeping in mind the time of year. In
the spring, pass out information about
spay/neuter clinics or dealing with
orphaned wildlife; in the summer,
invite questions about the dangers of
dogs in hot cars with a creative
display.

Direct your message to each member
of the audience: Offer adults instant
pet ID tags with your shelter’s phone
number on the back. Provide

children with crayons and clip art
with responsible ownership
messages. If possible, bring a VCR
and monitor to present a videotape—
a sure way to gather a crowd around
your booth. Or ask people to sign 
a petition or participate in a
membership drive.

Bringing a shelter animal to a
convention may also seem like a 
sure-fire way to draw people to your
booth, but there are a few reasons
why it isn’t a good idea. 

Subjecting a dog or cat to large
crowds and long days makes for an
exhausting, stressful experience for
any animal and sends the wrong
message to the public. You and the
animals will be much better off if
you invite people to the shelter
rather than bring your shelter to the
people. As an alternative, consider
bringing photos of animals or
displaying a stuffed animal wearing 
a collar and ID tag. 

If your shelter is exhibiting at an outdoor

event, set out water dishes for any four-legged

visitors and hand out leashes to pet owners

whose animals might be roaming free. Have

animal carriers and gloves available, too,

because if there’s an animal emergency in the

vicinity, people will look to you for help.

D o n’ t  Fo r g e t :
® black markers

® receipt slips (for donations
or purchases)

® garbage bags

® legal pad

® white paper (for 
last-minute signs)

® pens

® scissors

® tape


