


IX   Community 
Outreach Events

“ Learn everything you can, anytime you can, from anyone 
you can—there will always come a time when you will 
be grateful you did.”—Sarah Caldwell



IX  Community Outreach Events

The most important and primary decision you’ll need to make about your 
community outreach event is when and where to have it. The key to attracting 
your target audience in high numbers is holding the event during a time and 
at a location that is most convenient for those living in the heart of your 
targeted community.

  Cathy Wells

Holding a community outreach event is one of the best 

ways to get started in your target neighborhood, and 

one of the most successful ways to begin increasing 

people’s familiarity with spay/neuter. It not only creates 

excitement about your program, but it’s a great way for 

your team to meet many people in a short amount of 

time. You might have heard of or held “vaccine clinics” 

however, this toolkit’s proven approach to planning 

and implementing community outreach is different. 

It’s more personal and comprehensive than what you 

have used or witnessed in the past.

Community Outreach Events

Why hold a community outreach event? Here are two 

compelling reasons: 1. The event gives you a chance 

to pass out flyers, and while doing so, the opportunity 

to talk to people about a positive, free service. This 

is very helpful in building trust and relationships (as 

discussed in Chapters 7 and 8). 2. During the event 

and while promoting it, you will easily meet hundreds 

of people and pets, most of them unaltered.

   Greeting a dog attending a community outreach event in 

Chicago, IL

When canvassing for the event, don’t feel compelled 

to engage people on the topic of spay/neuter or ask 

them to make a decision on anything regarding their 

pets’ care. Simply let them know about an event in 

their neighborhood and where they can get something 

free for their pets. You’ll meet many people simply 

by walking around the community and inviting them. 

At the event, you’ll have a captive audience while 

people stand in line for the free services. Some people 

in line may recognize volunteers from canvassing 

efforts prior to the event. A spay/neuter conversation 

or asking for owner and pet information will likely 

be easier than if you just met. Whether talking to a 

stranger or someone while canvassing, make your 

interactions friendly and accommodating so that it’s 

easier to gather information from everyone.
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In Chapter 4, you learned how to do a community 

assessment. After completing your assessment and 

identifying the area where you want to start your 

outreach program, you now have the tools to market 

and plan for a community outreach event.

The most important and primary decisions to make 

about your community outreach event are when and 

where to have it. The key to attracting your target 

audience in high numbers is holding the event when 

and where it is most convenient for those living in the 

heart of your targeted community.

The location should be well known and easily 

accessible by foot, car, and public transportation. 

If you can secure this type of location, your chances 

of success are far greater. A church parking lot, a city 

park, a community center, or a local business partner’s 

facility make for good venues. Ideally, your site should 

have wide-open space for tables and enough room for 

a long line of people and pets. Depending on the rules 

and restrictions that govern your area, you might need 

to obtain a city or county permit and/or notify local 

law enforcement for traffic control. Be sure to abide 

by all local laws. This will ensure the event will run 

smoothly and it will demonstrate to other agencies

the program is thorough and acts responsibly.

The best day to have your event is on a Saturday, 

if possible. Weekdays are generally not good for the 

majority of people and Sundays are traditionally 

filled with other obligations, such as church or family 

events. The ideal time of day is the morning to early 

afternoon. The optimal length of time for an event 

is four to five hours. Overall, the event requires a 

six to seven hour commitment by the majority of 

your volunteers, including set-up and break-down. 

These events are hard work with few breaks, so avoid 

extending the event beyond this time frame for the 

best results.

Selecting a Time and 
Venue for the Event

  Event attendees lined up early at a neighborhood rec center to receive free vaccinations
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As you identify and secure a venue, determine which 

free services to offer as the headliner of the event and 

which community partners will be needed to help 

carry them out. The most popular service is a free 

rabies vaccination (and, if required in your area, free 

licensing). Other attractive options are free parvo/

distemper shots and microchips. (If rabies or parvo/

distemper shots are doable, then microchips are 

not recommended. In the outreach event setting, 

microchips can be very stressful for the pet and 

upsetting for the owner to see administered.) Select 

the main service by identifying which people or 

groups are willing and able to participate, reaching out 

to other local groups, and asking your local veterinary 

community for support. If you have enough volunteers, 

you can add more value by offering secondary items 

and services such as, free dog/cat food, nail trimming, 

ear cleaning, and collars/leashes. However, the primary 

services are what should be advertised and what will 

attract a good turnout.

Always keep in mind one of your goals is to reach 

owners with unaltered pets. By offering a free service, 

you’ll attract a larger crowd. If you promote your 

event effectively, a strong majority of the attendees 

will belong to your target audience. Normally, expect 

at least 80% of pets in attendance to be unaltered if 

promoting using primarily hand-to-hand distribution 

of flyers and word of mouth in your area of focus.

Providing services at a reduced rate instead of 

completely free will attract some people; but there’s 

a notable difference in attendance between a $5 rabies 

vaccination and a free vaccination. Furthermore, 

offering a free service provides your team with a much 

easier “sell” when canvassing and handing out flyers. 

Offering something free of charge is also a great way 

to start a relationship with someone from an under-

served community. It shows you understand how 

few resources are available to them. Remember, as 

discussed in Chapter 8, just because someone can’t 

afford a $5 vaccination doesn’t mean they don’t love 

or want to provide the best care for their pet.

In working to reach pet owners in under-served 

communities, provide free services rather 

than nominally priced services whenever 

possible. Remember, when reaching your 

target, the attendees at the event will be from 

neighborhoods that have a significant number 

of households living 50% below the poverty 

level. Charging any fee among this audience will 

dramatically reduce the number of target pet 

owners you’ll attract.

Event Staffing and Determining 
Services to Offer

  Dog getting nails trimmed by a volunteer
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As previously mentioned, your target audience is 

“systemically poor,” not “conditionally poor.” Those 

who are “conditionally poor,” in many instances, have 

found themselves impoverished because of a specific 

“condition” which led to a loss of income, such as 

being laid off.

The “systemically poor,” on the other hand, have 

never known anything other than the bleakest forms 

of poverty, physical survival being a persistent 

concern above all else. In short, the “systemically 

poor” are not looking for a “deal”. It is simply a “have 

and have not” existence for them. They will choose 

food for themselves and their pets over rabies shots 

or other services.

To help offset the costs of your event, try to get 

vaccinations, food, veterinary expertise, and other 

products or services donated. If this is not possible for 

your first community event, purchase vaccinations and 

any other items you can afford to offer. Use the data 

collected at the event to help tell your success stories 

to potential donors and friends of your organization. 

As you build your coalition of donors and volunteers, 

it is likely all or at least a large part of what you give 

away at future events will come from donations.

For an event that serves between 300–500 pets, you’ll 

need to gather a team of 40–60 people to work the 

event. The following chart shows the recommended 

number of reliable staff and volunteers instrumental 

in making the event a success.

[#]  Number of Recommended Volunteers/Staff

Task/Responsibility 300 Animals 500 Animals

• Veterinarians [3] [4]

• Vet technicians [6] [8]

• Registration/paperwork [4] [6]

• Data collection [4] [6]

• Line/crowd management [10] [12]

• Spay/neuter voucher issuers [3] [5]

• Spay/neuter appointment table [2] [4]

• Food/give-away table [2] [2]

• Floaters / runners/misc. [5] [7]

• Program information table [2] [2]

• Photographer [1] [1]
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To identify the best volunteers for your event and 

assign volunteers to the most appropriate roles, host 

a volunteer orientation specific to the outreach event. 

At the orientation, discuss the goals for the event; 

the intended audience and the barriers they face in 

providing general wellness care and spay/neuter for 

their pets; the tone of event; how to make the event 

positive and safe; and more. At the orientation, run 

through a mock event, explaining and assigning  

people to each role based on their skills and interests.

Attached are descriptions of event volunteer roles. 

This will help identify the right volunteer for each task.

 
Event Volunteer Assignments

 
Outreach Event Rabies Certificate

 
Outreach Event Line Management

 
Outreach Event Pet History Certificate

Use the attached checklist while planning your 

community outreach event. It covers almost 

everything you’ll need to consider for a successful 

event, including supplies, services, volunteers, 

etc. There may be some variables specific to your 

community, but the checklist is a great guide to use 

during your preparations. Additionally, the timeline 

will help plan your event and decide when various 

tasks should be completed.

 
Event Checklist

 
Event Timeline

  Long line stopping by the registration table at an event held in a local park 
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Once you’ve selected a venue and the free service 

you’ll offer, take time to consider the layout of your 

event. Crowd flow matters, and if the set-up is well-

designed, the event will run smoothly.

Make sure volunteers are in place for ongoing line 

management throughout the event. People will likely 

stand in line for hours before and during the event, so 

having friendly volunteers on hand to direct them and 

talk with them will help with both logistics and mood. 

Attached is a diagram of a suggested event flow that 

has worked well at all of our events.

 
Event Flow Diagram

The Basics of Efficient Crowd Flow

Establish a clear starting place for the line in advance. 

Consider where you’ll set up the first stop, most likely, 

the information collection table. Make sure the line has 

ample space to grow outward from where the services 

will be offered, but doesn’t block driveways, streets, 

etc. Ideally, the line should be contained to sidewalks, 

parking lots, grassy areas in a park, or any other open 

space. Be sure to provide water bowls along the line 

for pets to stay hydrated while waiting. Designate a 

few volunteers to be “floaters” who are available for 

miscellaneous jobs that might surface, including filling 

water bowls and scooping up accidents in line if an 

owner needs help.

Resist the urge to have more than one line (for 

example, one line for dogs and one line for cats). 

Multiple lines will cause problems. You will not have 

as much control over two lines, and people get upset 

if you have a person with a cat move to the head of the 

line immediately while someone with a dog has been 

waiting for two hours. If you manage the line properly, 

one line is the safest and fairest for all attendees.

One of the keys to a safe event is to keep the entrances 

and exits separate. When people and pets who have 

received their services must pass right by the people 

still standing in line, you run the risk of negative 

interactions. Instead, ensure that the path people and 

pets take to exit is not near the beginning of the line.

Setup and Flow

   Reviewing pet and owner information at a community outreach 

event in Philadelphia
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Arrive at your venue at least 1½ hours before the 

event — allow more time if there are not enough set-up 

volunteers. If you arrive and find that attendees are 

already there, ask them to form a line starting in the 

predetermined location. Be sure to ask who arrived at 

the venue first as that person should be placed at the 

front of the line.

If you have a single “early bird” attendee, feel free 

to ask that person to have new people line up behind 

him or her. By establishing a clear starting place at 

the beginning of the day, you’ll avoid confusion, hard 

feelings, and help prevent chaos. Make sure you 

have multiple volunteers assigned to staging and 

line management.

Line Management

Line management is of utmost importance to avoid 

people-to-people and pet-to-pet conflicts. Your goal 

is for everyone to have a positive experience, so it 

is critical to maintain order. With a large number 

of people and pets in one line, and with volunteers 

who have varying degrees of pet management skills 

and training, it can be a challenge to prevent over-

stimulation, which could lead to chaos, or worse, 

injury. To avoid incidents, vigilance and tight line 

management is crucial. Volunteers who are calm, 

flexible, and good with people and dogs should 

be assigned to line management.

General instructions for line management are:

•  Avoid face-offs: Face-to-face approaches and 

greetings are what people normally do in social 

interactions, but they can lead to conflict among 

animals. Make sure the line has dogs lined up 

head-to-tail and not face-to-face.

•  Create a buffer zone between dogs by walking along 

the line and helping to maintain reasonable space 

between them.

•  If larger dogs become overexcited or aggressive 

toward smaller dogs being held, ask people to put 

their dogs on the ground and make more space 

between those dogs (the same applies with cats).

•  When necessary, pull aside a dog who is being 

extremely vocal or overly reactive to avoid a chain 

reaction of dogs responding and getting increasingly 

over-stimulated. Some dogs will need to stay to the 

side and not re-enter the line. In these cases, plan for 

the veterinarian to administer vaccinations to dogs 

in a location outside the line (more details on this 

on p.120) When removing a dog from the line, do so 

quickly, without talking, hesitating, or attempting to 

calm the dog down in the line. If a dog needs to be 

calmed down, do so at a reasonable distance from 

the other pets in line. Some dogs may be able to 

re-enter the line once they settle down.

   Signing people up for free dog training classes at a community 

outreach event in Atlanta. 
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•  Some attendees at your events might enjoy seeing 

their dogs get worked up or react to other dogs 

and people in a negative manner. These are pet 

owners who will need a little more attention. 

Assign someone to have a relaxed, non-accusatory 

conversation with attendees like this. If you have a 

volunteer with dog training experience, assign that 

person to line management and this role specifically. 

Don’t tell the dog owner that what they’re doing 

is wrong, because you want to avoid any possible 

escalation or altercation. Instead, attempt to 

encourage alternative behavior. These situations are 

rare, but it’s good to be prepared for everything.

Rarely will an attendee be completely out of control 

and unwilling to leave the line or move to the side to 

allow his or her pet to calm down. If it does happen, 

warn the person that he must cease any negative 

behavior that is causing problems for other attendees 

and pets and that if he doesn’t, he will need to leave. 

Try to maintain civility so that there’s a possibility 

for further discussion with the dog owner after the 

 event, to help prevent or improve the behavior. 

Above all, when managing the line, trust your gut 

and keep things moving along.

Attempting to give someone his or her first dog-

training lesson while in line is not ideal. However, if 

you have partners or volunteers who are experienced 

dog trainers, they can offer some basic suggestions 

and advice to people in line who seem to have trouble 

with control and positive interaction with their dogs. 

They might focus on:

• Leash control

• Eye contact and focus

• Proper collars and leashes

• Exercise and socialization explanation

• Keep calm and settling commands

   Patiently waiting in line at a community outreach event

At these events, the volunteers assigned to line 

management should focus on that task alone. 

Additional volunteers should work through the line of 

attendees to discuss spay/neuter, with a goal of talking 

to each person. This can usually be accomplished with 

five or six people (for 300–500 pet owners, or one 

person for every 50–75) assigned to line management, 

but it’s always better to have more. There can’t be too 

many people assigned to line management. Make sure 

to have one person in charge of all the line management 

volunteers and ensure that they all communicate 

throughout the event.
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As stated earlier, some people can’t stand in line with 

their pets due to excitement or aggression. If you have 

at least two veterinarians working the event, identify 

one as a “runner” who divides their time between 

helping with those arriving at the veterinary station 

and going out into the crowd and vaccinating pets who 

are either standing off to the side due to disruptive 

behavior or waiting in an owner’s vehicle due to social 

issues. Get to these pets as quickly as possible so they 

can leave, avoiding stress for the animal, the owner, 

and other attendees in line. You should assign one 

vet tech and one volunteer to shadow this veterinarian 

and make sure that when the veterinarian gives the 

vaccination, the information form is collected from 

the owner and the owner receives the rabies certificate 

(if applicable). On hot days, the line and crowd 

management teams should watch for animals waiting 

in cars to treat them as soon as possible.

For the reactive dog area, choose an open space 

separate from the line and service area, but not too 

far away. If possible, use numbered cones in the 

reactive area. Having numbered cones not only helps 

volunteers tell people exactly where to go with their 

dogs, but also helps the runner veterinarian know who 

to serve first and helps maintain space between the 

reactive dogs. Reserve this area only for dogs who are 

highly reactive so it doesn’t grow too large or turn into 

a second line. The best way to manage the reactive 

dog area is to have one or two volunteers assigned to 

identify reactive dogs and direct them to the area.

The most likely time for an accident to happen is at the 

very beginning of the event when volunteers are just 

arriving or at the end when volunteers are tired. Make 

sure someone monitors the line as soon as people and 

pets start arriving, even during set up. Make sure that 

line management volunteers stay attentive and focused 

until the very last person and pet have been served 

and have left. Although the reactive dog area should 

reduce potential altercations between dogs, use the 

attached guide to prepare for handling these situations 

if they do occur. Make sure people are assigned to 

manage these scenarios.

 
Dog Safety Document

  Reactive dog area at a community outreach event in Milwaukee
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Data Collection and Veterinary Area

While people are waiting, volunteers assigned to data 

collection should walk along the line and pass out 

owner/pet history certificates. Attendees should hold 

onto their forms until they reach the data collection 

(or information) table. Keep in mind, the people 

attending the event might not be literate or might not 

speak English as a first language, so volunteers should 

be ready to help fill out the forms or explain the 

questions. Make sure to provide clipboards and pens, 

collecting them when one person is done and passing 

them on to people further back in the line. Ensure that 

people complete a separate form for each pet, and look 

out for people who need help holding their pet while 

they fill out the paperwork. Have volunteers review 

each certificate for completion, both in the line and 

at the data collection table.

 
Pet History Certificate

 
Pet History Certificate Spanish

The first stop for attendees is the data collection 

table. Leave a space between the start of the line 

and the table so that only the people and pets whose 

information is being handled are there. Station a 

volunteer at the table and instruct him or her to bring 

people from the line to the table only when a volunteer 

is available and ready to take their information. You’ll 

likely need a few volunteers to staff this table. They 

must check for completion on the forms before the 

client moves on and help clients complete the forms 

if needed.

If you’re providing a service other than rabies 

vaccinations, collect the pet history certificate forms 

at the table and direct the client to the veterinarian’s 

table as explained below. If providing rabies 

vaccination and/or licensing, the volunteers at an 

adjacent table should take the information forms and 

transfer the information to the rabies certificate/

license paperwork. The data collection table and the 

rabies/certificate table can be the same. 

Be careful—this is where the line can bottleneck 

because rabies certificates are often in booklets, and 

clients can’t complete this paperwork while they wait 

in line. To minimize delays, complete as much of the 

required information on the rabies certificates prior to 

the event, such as the date, vaccination serial number, 

expiration date, veterinarian’s signature, etc. Then 

only the owner and pet information will have to be 

completed on site. After transferring the information 

from the data form to the rabies certificate, place the 

information form in a pile/box/container to keep for 

your database. Give the rabies certificate to the owner 

before she or he moves to the veterinarian’s table.

  Event attendee filling out a pet information form while in line 

Make sure to leave a safe zone between the 

information/rabies certificate table and the 

veterinarian’s table so that only the animal the 

veterinarian is currently servicing is at that table. 

Having multiple animals and people crowded around 

the veterinarian creates stress for the pet and makes 

the veterinarian’s job more difficult. To keep the safe 

zone intact, you should have two volunteers who 

serve as “bouncers.” When the veterinarian is finished 

with one animal, the “bouncer” tells the next person 

in line at the information table to proceed to the 

veterinarian’s table, ensuring that no one advances 

until given permission. The more volunteers you have 
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filling out paperwork and the more veterinarians 

you have administering vaccines, the quicker the 

line moves. Each veterinarian works differently, so 

talk to your veterinarian about their preference for 

administering the services.

Some prefer for the dog to remain on the ground 

for the shot, while others prefer to have the dog lifted 

onto a table. To keep the line moving and guarantee 

that any concerns or issues with the pets are 

addressed, give the veterinarians notebooks to write 

down which pets need a follow-up after the event (e.g. 

pets with medical issues that cannot be addressed 

at the event or pets who need dewormer, flea/tick 

medication, etc.)

Consider having an enclosed area for treating cats. If 

your event is held outside, set up a pop-up tent behind 

the veterinary table to create an “indoor” space so that 

if a cat gets loose it can’t run away.

Set up the spay/neuter appointment table after the 

veterinarian’s station. Once the vaccination services 

are complete, the client immediately makes their 

spay/neuter appointment, continues to any other 

services being offered (e.g. nail trims, food, etc.) 

and finally moves on to the exit without clogging 

up the service area.

Before clients even get to the spay/neuter appointment 

table, they should have discussed spay/neuter with a 

volunteer. Designated volunteers should work the line 

to discuss spay/neuter with every single person. See 

Chapter 7 to determine which volunteers should have 

this assignment. This is the perfect time to discuss 

the surgery and distribute spay/neuter vouchers to a 

captive audience. Attached is a sample voucher for use 

at your event. Refer to Chapter 8 for talking points, tips 

for approaching people about spay/neuter specifically, 

and ways to present the voucher itself.

 
Spay/Neuter Voucher
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Capturing the Event

It’s a good idea to visually document the event. Photos 

or video of the setup, flow, and attendees make for 

great reference and can be used in press recaps, donor 

presentations, newsletters, or promotions for future 

events. If you plan to use the images for promotional 

purposes, you should post a highly visible sign at the 

event to alert attendees that pictures taken at the 

event might be used for future promotional purposes. 

If your organization plans to use photos for promoting 

services for a fee, you’ll need to obtain a formal photo 

release of any person recognizable in the photos.

Use free photo sharing websites such as Flickr or 

Photobucket to host images that people can download. 

This is another nice free give-away/souvenir of the day, 

and it can be a good way to stay connected with the 

community. Keep in mind, people love their pets and 

love to have pictures of them.

 Flickr

 
Photobucket

 
Sample Outreach Event Images

If you have the capability, place the photos you have 

taken on your website using a special URL [example: 

yourname.org/Clinic]. On the same page as the 

photos, add a spay/neuter message or general wellness 

message for those who visit. This is a good way to 

re-introduce the spay/neuter message to visitors 

browsing and downloading images from the event.

If your team decides to capture images for attendees 

to download, include the web address for the photos 

on business-card-sized paper or post the address 

somewhere visible.

   Capturing a family photo while waiting
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• Banners or signage in use

•  Close-ups of pets (cats in carriers and dogs 

on leashes or enjoying offered activities)

•  Collaborative partners working together, 

identified (when possible) by organization-

specific t-shirts or jackets

• Crowd and pet diversity (if applicable)

•  Crowd shots that show the large number 

of people in attendance

•  Group shots of collaborative partners and 

volunteers

•  Pet owners interacting with their pets 

(petting, kissing, comforting)

•  Pets getting groomed or getting their nails 

clipped (if applicable)

•  Overall setup and flow

•  Veterinarians administering shots

•  Volunteers distributing pet food or treats 

(especially if the food is donated—capture 

close-up shots of brands on the packaging 

to share with donors)

•  Volunteers talking with pet owners and handing 

out flyers with pet wellness information

Whatever you decide to do with the images, be sure 

to capture as many pets and people as possible. Make 

arrangements to get the pictures uploaded as soon as 

possible following the event. To ensure that you get 

the images you want, provide the event photographer 

with a list ahead of time. Try to capture the following 

situations and image types:
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Event Flyer

 
Event Flyer Spanish

As discussed in Chapter 5, your community outreach 

event will be most successful when advertising in a 

way that reaches your specific target audience. 

You have chosen the focus area of the community, 

and you’ll need to get onto the street and reach people 

on a personal level to market the event. The most 

successful advertising mechanism for reaching your 

target audience is canvassing, engaging people face-

to-face, and peppering the neighborhood with flyers. 

Attached for reference is a sample outreach flyer. 

Having a free event to promote allows for easy and 

open conversations with everyone you meet, and you 

have the opportunity to engage with a large number 

of people. Walk up and down neighborhood streets 

and talk to people who are walking or sitting outside. 

Visit busy bus stations and pass out the flyers as 

people walk by. Find a busy corner store or strip mall 

and distribute flyers to customers. The options are 

nearly endless.

When canvassing, always let business owners or 

managers know who you are, and ask permission 

before posting or distributing information on their 

property. Think about canvassing for community 

outreach events as promotion for the event and 

a chance to connect with the community to start 

building relationships.

As you canvass, tell people about the event offering 

free rabies shots for dogs and cats and to please bring 

their pets if they’re interested. Most people are happy 

to take the flyer, and you can judge their willingness 

to engage in further conversation by asking whether 

Event Promotion

  Signing pets up for spay/neuter at a heavily attended outreach event resulting from a strong promotional effort
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they have a pet, whether they think they can attend, 

etc. If someone quickly declines or doesn’t take the 

flyer because they don’t have a pet, ask them to please 

share the information with someone they know who 

has a dog or cat. Just about everyone knows someone 

with a pet and is willing to pass the information 

along. Make sure to say “thank you” and “have a good 

day” at the end of the conversation, or “hope to see 

you Saturday” if they take a flyer. Keep interactions 

positive and end on a good note.

In addition to handing out flyers in person, post them 

around the neighborhood and leave them for people 

to pick up. Some of the best places to advertise are 

corner stores (with permission only; hang them on 

the door or community board and leave a stack by 

the register), laundromats, check cashing stores, busy 

food take-out locations, and generally anywhere the 

flyer will receive good visibility within the area 

of focus.

Start this “boots on the ground” type of promotion 

a few weeks before the event, making people aware 

and excited about the free services. However, some of 

your most effective efforts will occur the week before 

the event. Considering your focus area, you’ll find that 

many people are struggling financially and usually 

don’t have long-term plans on their calendar. For this 

reason, the week leading up to the event is when most 

clients will decide whether they can attend. Keep this 

in mind, use the majority of your volunteer hours to 

flyer and canvass during that final week, starting with 

the weekend before and including the day before the 

event. Saturate the target area—you’ll see a great 

response to those interactions.

More traditional advertising like press releases, 

radio announcements, and TV interviews are great 

for bringing attention to your work and organization, 

but is not what you should use to generate event 

attendance. Traditional advertising always results in 

bringing out people who are not from your area of 

focus and a larger number of altered pets. Consider 

who you want to reach and what type of media they 

consume, recognizing that it might not be the same 

as for you or your staff. It will also be different from 

the media venues you use to reach donors/supporters. 

Posting your event on online calendars, social sites, 

and trade forums may also help you reach some 

potential clients. But again, be aware of who you are 

attracting using various marketing strategies. The goal 

is not to necessarily get the largest crowd possible 

to your event but to get the largest portion of your 

target audience as possible—there is a big difference. 

However, getting media out to cover the event itself, 

on the day of the event, is important so you can share 

the message of this program and the need for this type 

of work.

In addition to how you promote, what you promote is 

also key. Always include the word “free” in headlines 

and event descriptions on all promotional materials or 

flyers. Be careful what you promote as free, however. 

Obviously, explain the main attraction—rabies shots, 

basic shots, microchips—is free, but don’t reveal free 

spay/neuter vouchers will be available. You’ll find if 

advertisements state that free spay/neuter vouchers 

will be available, you lose the option to use discretion 

at the event itself in selecting the people who really 

need vouchers. Although the goal is to help everyone 

as much as possible with spay/neuter, by advertising 

it as part of the event, you could attract rescue 

groups and others who do not understand that the 

primary mission for the outreach event is to reach 

under-served pet owners, increase their familiarity 

with the topic of spay/neuter, and build relationships. 

Additional marketing strategies in Chapter 13.
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The final piece of your community outreach 

event strategy is the follow-up. It’s difficult to 

overstate the absolute necessity of following 

up with people who attend the event. You 

put a lot of work and effort into planning the 

event, encouraging attendance, and making 

it enjoyable and positive. So make sure you 

use what the event provided you: the contact 

information of hundreds of people. 

This is a great opportunity to further serve many 

people and their pets. Within two days of the event, 

every person who signed up for spay/neuter should 

be contacted, regardless of when their appointment 

is scheduled.

 
Spay and Neuter Follow-up Script

In follow-up calls, be positive and friendly, thank 

them for attending the event, remind them of their 

appointment(s), and ask if they have any questions. If 

their appointment(s) are weeks away, call once a week 

(as explained in Chapter 8) just to check in and keep 

the appointment fresh on their minds. Let them know 

that if any doubts or questions come up, they should 

feel confident asking you any questions. Call the day 

before the scheduled appointment to give instructions 

for the next day (as given to you by the spay/neuter 

provider), discuss transportation plans, check in one 

last time to make the pet owner feel comfortable, and 

answer any new questions.

The spay/neuter provider will likely call the client the 

day before the surgery to provide instructions, but 

never let the phone call from another agency replace 

a phone call from your organization. The day after the 

surgery, call the client again to make sure their pet is 

doing well and to see if they have any questions. This 

thorough follow-up will not only build trust with your 

clients, it will increase your voucher redemption rates.

You’ll want to keep the line of communication open 

in case the owners have any doubts. If at any point 

in the follow-up process you are unable to make phone 

contact, make or arrange with someone else to make 

an in-person visit. Make contact one way or another 

to ensure that the spay/neuter appointments 

are completed.

After contacting everyone who signed up for spay/

neuter, contact every person who attended the event. 

You’ll continue to build relationships and will likely 

schedule more spay/neuter appointments. Often, just 

one more conversation will convince people to alter 

their pets. Many people need time after the community 

outreach event to consider spay/neuter and feel 

comfortable making the decision, so a follow-up call 

is all that is needed to get that “yes.”

Follow Up
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The sample budget below assumes that your event 

is 4-5 hours in duration and has an approximate 

attendance of 250 pets and their owners. (The cost 

of the spay/neuter surgeries resulting from event day 

is not included in this budget, as the cost for spay/

neuter varies and may change depending on your 

arrangements with participating veterinarians.) 

You’ll often have items such as vaccinations donated, 

or veterinarians and veterinarian technicians will 

volunteer their time. And you can almost always find 

a free venue.

These costs are estimates based on previously held 

events. Final costs will vary by scope, location, and 

need, but an outreach event with a plausible turnout 

(up to 500 pets) should not cost more than $5,000.

If your jurisdiction has a licensing requirement 

(meaning a license must be purchased for each animal 

at the time of rabies vaccination) you might incur 

additional costs to cover the fee for each vaccination 

given. In these situations, talk with the enforcement 

agency about reducing the fee for animals vaccinated 

at your event or possibly even waiving the fee for 

animals vaccinated that day. The majority of pets that 

receive vaccinations at your event will not have been 

vaccinated or licensed previously, so it is in the best 

interest of the government agency to encourage new 

registrations. If the cost is too high and you’re unable 

to negotiate reduced or waived fees, you might have 

to provide another service (such as parvo/distemper 

vaccinations or microchips) instead.

Sample Budget

   Line at an event providing vaccinations for over 250 pets in 

Maywood, IL

• Vaccinations : $1,000

• Medical Supplies :  $250

• Vet/Vet techs: $500

• Permits/Rent for Space: $500

• Printing/Advertising: $500

• Misc. Supplies: $500
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JOB	  TITLE:	  	  Pet	  History	  Certificate	  Registration	  


SUPPLIES	  NEEDED:	  	  Clip	  Boards,	  Pens,	  Pet	  History	  Certificates	  


JOB	  DESCRIPTION:	  	  It	  is	  your	  responsibility	  to	  assist	  the	  clients	  in	  the	  line	  fill	  out	  the	  Pet	  History	  
Certificates.	  	  It	  is	  critical	  that	  these	  certificates	  are	  filled	  out	  completely	  and	  as	  accurately	  as	  
possible.	  	  	  


DUTIES	  INCLUDE:	  


Every	  client	  who	  attends	  an	  outreach	  event	  must	  fill	  out	  a	  pet	  history	  certificate	  for	  each	  pet.	  	  
(See	  Attached).	  	  At	  the	  rabies	  registration	  table	  there	  will	  be	  a	  box	  filled	  with	  clip	  boards,	  pens,	  
and	  the	  pet	  history	  certificates	  in	  English	  and	  Spanish.	  	  Take	  these	  items	  and	  start	  to	  hand	  them	  
out	  to	  the	  clients	  standing	  at	  the	  front	  of	  the	  line.	  	  As	  you	  hand	  them	  out	  make	  sure	  to	  let	  the	  
clients	  know	  that	  they	  must	  fill	  the	  form	  out	  COMPLETELY	  before	  they	  get	  their	  animal	  
vaccinated.	  	  	  


After	  you	  have	  handed	  out	  the	  Pet	  History	  Certificates,	  go	  through	  the	  line	  and	  ask	  clients	  if	  
they	  need	  assistance	  filling	  out	  the	  forms.	  	  Some	  attendees	  may	  have	  trouble	  understanding	  
the	  questions,	  they	  may	  not	  be	  able	  to	  read	  or	  they	  	  many	  need	  help	  holding	  their	  dog	  or	  cat	  
while	  the	  form	  is	  filled	  out	  –	  there	  are	  many	  reasons	  why	  you	  may	  need	  to	  help	  clients	  fill	  out	  
their	  forms,	  always	  be	  kind	  and	  considerate	  and	  never	  make	  anyone	  feel	  badly	  about	  needing	  
assistance.	  	  Remember	  it	  is	  your	  responsibility	  to	  make	  sure	  that	  all	  of	  the	  information	  is	  filled	  
out	  to	  the	  best	  of	  the	  client’s	  knowledge.	  	  If	  there	  is	  something	  the	  client	  does	  not	  know	  try	  and	  
have	  them	  estimate	  what	  the	  answer	  could	  be.	  	  For	  example	  if	  they	  don’t	  know	  the	  age	  of	  the	  
animal	  ask	  the	  pet	  owner	  how	  many	  years	  have	  they	  owned	  the	  animal	  and	  if	  the	  animal	  a	  
puppy	  or	  a	  kitten	  when	  they	  received	  it.	  	  If	  the	  client	  does	  not	  know	  the	  breed	  of	  the	  dog,	  and	  
you	  can	  clearly	  tell	  it	  is	  a	  Chihuahua	  mix,	  tell	  them	  to	  put	  down	  Chihuahua	  mix.	  	  If	  you	  are	  
completely	  unsure	  ask	  Robert	  Sotelo,	  our	  dog	  trainer	  to	  help	  identify	  the	  dog.	  	  Most	  of	  the	  Pet	  
History	  Certificate	  is	  simply	  checking	  boxes	  so	  please	  be	  sure	  to	  review	  each	  question	  to	  
guarantee	  one	  of	  the	  boxes	  is	  checked.	  	  	  


As	  attendees	  complete	  their	  forms,	  take	  their	  clip	  boards	  and	  pens	  and	  provide	  them	  to	  the	  
next	  clients	  in	  line.	  	  	  


You	  will	  be	  working	  in	  teams	  of	  4	  so	  make	  sure	  you	  have	  2	  of	  the	  team	  members	  at	  the	  very	  
front	  of	  the	  line	  checking	  EACH	  and	  EVERY	  Pet	  History	  Certificate	  to	  guarantee	  it	  is	  fully	  filled	  
out	  before	  they	  head	  to	  the	  Rabies	  Registration	  table.	  	  	  


The	  Pet	  History	  Certificates	  help	  us	  determine	  how	  many	  animals	  are	  unaltered,	  what	  breed	  is	  
most	  commonly	  seen	  at	  our	  outreach	  events,	  and	  it	  provides	  the	  contact	  information	  of	  the	  
clients.	  	  These	  are	  CRITICAL	  pieces	  of	  information	  that	  we	  need	  to	  continue	  our	  program.	  	  If	  you	  
are	  unsure	  of	  anything	  please	  ask	  another	  member	  of	  your	  team	  or	  ask	  Robert	  or	  Sonia	  to	  assist	  
you	  if	  you	  are	  having	  a	  hard	  time	  helping	  a	  client	  fill	  out	  the	  Pet	  History	  Certificate.	  	  	  
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DOG	  SAFETY	  TIPS	  


When	  holding	  free	  dog	  training	  classes	  or	  community	  outreach	  events	  that	  are	  open	  to	  the	  public,	  it	  is	  
important	  to	  be	  prepared	  for	  worst	  case	  scenarios	  but	  work	  hard	  to	  prevent	  and	  identify	  potentially	  
negative	  dog-‐human	  or	  dog-‐dog	  interactions.	  	  Dogs	  exhibit	  many	  behaviors	  that	  can	  be	  easily	  
misinterpreted	  or	  missed	  -‐	  barking,	  growling,	  posturing,	  and	  other	  forms	  of	  body	  language	  can	  mean	  
many	  things.	  	  These	  behaviors	  can	  be	  a	  pre-‐cursor	  to	  an	  incident	  but	  if	  handled	  appropriately	  fights	  and	  
bites	  can	  often	  be	  prevented.	  	  	  


PREVENTION:	  


• Create	  a	  safe	  environment.	  	  Dogs	  should	  never	  be	  cornered,	  and	  should	  always	  have	  the	  option	  
to	  avoid	  confrontation	  with	  other	  dogs.	  	  Leave	  ample	  space	  between	  dogs	  and	  in	  lines	  have	  dogs	  
head	  to	  tail	  and	  not	  face	  to	  face.	  	  	  


• Identify	  reactive	  dogs	  and	  have	  a	  safe	  area	  predetermined	  to	  separate	  them	  for	  services	  or	  
training	  being	  provided.	  


• Respect	  a	  fearful	  dog!	  	  When	  a	  dog	  appears	  uncomfortable	  he/she	  should	  not	  be	  approached	  by	  
other	  dogs	  or	  people	  except	  for	  experienced	  handlers	  who	  should	  consult	  with	  the	  dog’s	  owner	  
on	  how	  to	  best	  accommodate	  the	  dog	  in	  order	  to	  provide	  services.	  


• Have	  slip	  leads,	  collars,	  and	  muzzles	  available	  for	  use	  as	  needed.	  Keeping	  dogs	  secure	  and	  
properly	  restrained	  is	  very	  important.	  	  Have	  staff	  and/or	  volunteers	  assigned	  to	  identifying	  
owners	  that	  do	  not	  have	  control	  of	  or	  adequate	  equipment	  for	  his/her	  dog(s).	  	  


• Have	  large	  towels	  available	  to	  wrap	  smaller	  dogs	  in	  and	  to	  put	  around	  the	  head	  of	  larger	  dogs.	  	  
• Always	  have	  deterrent	  spray	  available	  (Spray	  Shield).	  	  


BREAKING	  UP	  A	  FIGHT	  


If	  a	  fight	  between	  dogs	  does	  occur	  there	  are	  a	  few	  things	  you	  can	  do	  to	  minimize	  the	  damage	  and	  end	  
the	  fight	  as	  quickly	  as	  possible.	  	  There	  are	  two	  types	  of	  fights	  –	  the	  first	  is	  where	  all	  dogs	  involved	  are	  
actively	  engaged	  in	  the	  fight	  and	  the	  second	  is	  where	  one	  dog	  is	  not	  actively	  engaged.	  	  Identifying	  the	  
type	  of	  fight	  is	  useful	  in	  how	  you	  will	  respond.	  	  Having	  two	  people	  working	  together	  to	  stop	  the	  fight	  is	  
ideal	  versus	  only	  one	  person	  or	  multiple	  people.	  	  


The	  first	  rule	  of	  breaking	  up	  a	  dog	  fight	  is	  to	  trust	  what	  you	  see	  not	  what	  you	  hear.	  	  When	  dogs	  are	  
fighting	  it	  often	  sounds	  significantly	  worse	  than	  it	  actually	  is.	  	  There	  is	  often	  a	  lot	  of	  loud	  growling,	  
barking	  and	  bearing	  of	  teeth	  before	  any	  damage	  is	  actually	  done	  to	  either	  dog	  involved.	  	  The	  second	  rule	  
of	  breaking	  up	  a	  dog	  fight	  is	  to	  STAY	  CALM!	  	  Then	  follow	  these	  steps:	  


• KEEP	  THE	  VOLUME	  DOWN.	  	  When	  dogs	  fight	  the	  situation	  is	  already	  volatile,	  screaming	  and	  
yelling	  will	  only	  intensify	  the	  environment	  for	  the	  dogs,	  the	  owners	  and	  for	  other	  people	  and	  
pets	  around	  the	  situation.	  	  	  


• Only	  the	  staff	  and/or	  volunteers	  pre-‐determined	  to	  break	  up	  a	  fight	  if	  one	  occurs,	  should	  
participate	  in	  breaking	  up	  the	  fight.	  	  Ideally	  there	  should	  be	  two	  people	  assigned	  this	  duty.	  	  	  If	  
there	  is	  a	  crowd,	  it	  is	  crucial	  to	  keep	  people	  calm	  and	  make	  sure	  people	  and	  other	  pets	  are	  kept	  







safe	  and	  away	  from	  the	  incident.	  	  There	  should	  be	  additional	  staff	  and/or	  volunteers	  assigned	  to	  
keeping	  other	  dogs	  and	  people	  from	  getting	  involved	  and	  with	  making	  sure	  all	  other	  people	  and	  
pets	  remain	  safe.	  	  	  


• Always	  try	  to	  avoid	  getting	  physically	  involved	  in	  the	  fight	  -‐	  first	  try	  deterrent	  spray	  
(SpraySheild/Direct	  Stop),	  a	  bucket	  of	  water,	  or	  an	  air	  horn	  (banging	  anything	  you	  have	  handy	  
that	  will	  startle	  the	  dogs	  can	  work).	  	  If	  only	  one	  dog	  is	  actively	  engaged	  in	  the	  fight,	  focus	  these	  
efforts	  on	  that	  dog.	  	  If	  the	  dogs	  separate,	  each	  person	  should	  immediately	  grab	  hold	  of	  a	  leash	  
or	  collar	  and	  move	  the	  dogs	  away	  from	  each	  other.	  	  If	  dogs	  are	  not	  wearing	  any	  equipment	  each	  
person	  should	  have	  a	  slip	  lead	  on	  them	  to	  immediately	  restrain	  the	  dogs	  when	  they	  separate.	  	  	  


• If	  one	  of	  these	  methods	  doesn’t	  work	  and	  the	  dogs	  are	  still	  engaged	  in	  the	  fight,	  you	  will	  have	  to	  
get	  physically	  involved.	  	  If	  both	  dogs	  are	  actively	  engaged	  in	  the	  fight,	  each	  person	  should	  follow	  
the	  steps	  below.	  	  If	  only	  one	  dog	  is	  actively	  engaged,	  one	  person	  should	  focus	  on	  that	  dog	  and	  
the	  other	  person	  stand	  ready	  to	  remove	  and	  secure	  the	  other	  dog.	  


o Grab	  that	  dog	  by	  the	  hind	  legs	  and	  lift	  off	  the	  ground	  as	  high	  as	  you	  can.	  
o Squeeze	  the	  dog	  as	  hard	  as	  you	  can	  in	  his/her	  groin	  area.	  
o DO	  NOT	  PULL	  EITHER	  DOG	  –THIS	  CAN	  CAUSE	  GREATER	  INJURYAND	  MAKE	  THE	  DOGS	  


HOLD	  ON	  EVEN	  TIGHTER.	  
o The	  second	  the	  dog(s)	  let	  go,	  secure	  a	  hold	  by	  attaching	  a	  leash	  to	  the	  dog’s	  collar	  or	  


with	  a	  slip	  lead.	  	  Immediately	  walk	  dogs	  in	  opposite	  directions.	  
• Whenever	  the	  fight	  has	  been	  stopped,	  do	  not	  examine	  the	  dogs	  right	  away	  unless	  there	  are	  


obvious	  life	  threatening	  injuries.	  	  Do	  not	  try	  to	  talk	  to,	  pet,	  or	  console	  the	  dogs	  right	  way.	  	  Focus	  
on	  getting	  the	  dogs	  away	  from	  the	  situation	  securely	  on	  a	  leash	  and	  give	  the	  dogs	  time	  to	  calm	  
down.	  	  	  	  	  


Every	  situation	  and	  dog	  is	  different	  and	  although	  the	  methods	  above	  will	  work	  for	  most,	  there	  is	  no	  
guarantee.	  	  The	  possibility	  always	  exist	  that	  a	  dog	  has	  to	  tire	  out	  before	  a	  fight	  will	  stop	  and	  if	  that	  
happens	  the	  best	  thing	  you	  can	  do	  is	  stay	  focused	  and	  keep	  the	  situation	  calm	  and	  controlled,	  
holding	  onto	  the	  dogs	  until	  one	  tires	  and	  be	  ready	  to	  pull	  them	  apart	  at	  the	  moment	  they	  let	  go.	  	  
Anytime	  you	  get	  physically	  involved	  in	  a	  fight	  there	  is	  also	  the	  chance	  that	  a	  dog	  will	  re-‐direct	  so	  
always	  be	  prepared	  and	  aware	  of	  the	  risk.	  	  	  Although	  not	  recommended,	  other	  equipment	  such	  as	  
break	  sticks,	  tasers,	  etc.	  are	  available.	  	  With	  this	  equipment	  there	  is	  an	  increased	  risk	  due	  to	  direct	  
and	  close	  contact	  with	  the	  dog.	  	  This	  type	  of	  equipment	  should	  always	  be	  a	  last	  resort,	  after	  other	  
options	  have	  been	  exhausted,	  and	  should	  only	  be	  used	  by	  experienced	  and	  knowledgeable	  
professionals.	  	  	  
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Spay/Neuter Follow-up Script


Following is a sample script. The real conversation will not be scripted but rather organic and based on the information 
garnered through the dialog.


Hello, my name is _______________ and I am calling to speak with Mr./Mrs._______________, about 
_________(pet’s name).


[IF PERSON WHO ANSWERS WANTS MORE DETAILS] 


I’m calling because Mr./Mrs. ___________attended an event this past weekend where ____________(pet’s 
name) received shots and we are calling to see how he/she is doing and to see if there are any questions. Mr./Mrs. 
________ provided this number at the event.


[IF PET OWNER IS NOT HOME]


Do you know when it would be a good time to call back and may I also leave a number where I can be reached?


[If it sounds like the number may not be the best number – listen for hesitation/confusion in the person’s voice- ask if 
there is another number that may be better. Try to make “friends” with everyone you speak to. Leave the call with as 
much information as possible to increase chances of reaching pet owner.]


[PET OWNER IS HOME]


I’m calling to see how _____________ (pet(s) name(s)) is doing since the event and to see if you have any 
questions that did not get answered at the event about spay or neuter [or] getting your dog/cat fixed [decide on 
language that works best].


[PET OWNER HAS APPT SET]


According to our records you have an appointment all set for ___________________ (pet(s) name(s)) to get 
spay/neuter [or] fixed. Do you have any questions about transportation or the appointment day instructions?


[IF PET OWNER FORGOT APPOINTMENT] 


We have that you are scheduled for _______________ (Insert date).


[IF PET OWNER IS ALL SET] 


We have ____________ (Insert date) as the date for the spay/neuter appointment. Is this what you have? 
[CONFIRM APPOINTMENT] Someone will be calling from the clinic to remind you of the appointment and 
provide instructions closer to that day.


[IF DATE IS DIFFERENT] 


Someone from the clinic will call to coordinate scheduling as soon as possible. I’m very sorry for the confusion.


[APPOINTMENT NOT SCHEDULED]







We have in our records that you received a free spay/neuter voucher and would like to schedule a spay/neuter 
appointment for _______________pet(s) name.


[or]


I see you did not get a chance to sign up for spay/neuter for ___________(pet(s) name(s)). Would you like someone 
to call you back to schedule an appointment and transportation if needed?


[IF YES]


Please tell me what days are usually best so I can let the clinic know. That way when someone calls they will be 
prepared with dates that work for you.


[or]


[IF YOU HAVE APPOINTMENT SLOTS YOU CAN FILL.] 


I have some open dates coming up and can schedule __________ (pet(s) name(s)) right now if that is convenient or 
I can call you back once you know your schedule. Just let me know when a good time to call back is or I can leave my 
number for you to call me.


[USE WHAT WORKS.]


[PET OWNER NOT READY TO SCHEDULE APPOINTMENT]


[Don’t know schedule right now.] Okay, when is it best for you to have someone call back to follow-up again?


[NOT SURE ABOUT SURGERY/CHANGED THEIR MIND]


 May I ask why you are unsure/changed your mind?


[LISTEN FOR RATIONALE FOR NOT WANTING SURGERY AND RESPOND WITH 
APPROPRIATE BENEFITS AND REASONS SPAY/NEUTER IS IMPORTANT.]
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JOB	  TITLE:	  	  Line	  Managers	  	  


SUPPLIES	  NEEDED:	  	  Spray	  Shield,	  slip	  leashes,	  cat	  carriers	  


JOB	  DESCRIPTION:	  	  The	  Line	  Mangers	  are	  critical	  members	  of	  the	  Outreach	  Event	  team	  because	  
they	  ensure	  the	  line	  is	  a	  safe	  and	  positive	  place	  for	  both	  human	  and	  pet	  attendees	  –	  keeping	  
spacing	  between	  pets,	  preventing	  issues	  between	  dogs	  and	  between	  people	  and	  generally	  
keeping	  control	  on	  the	  line	  and	  being	  decisive	  before	  issues	  occur.	  	  This	  position	  pulls	  out	  
reactive	  dogs,	  makes	  sure	  there	  is	  only	  1	  line	  at	  all	  times,	  and	  provide	  leashes	  and	  cat	  carriers	  
to	  pet	  owners	  that	  do	  not	  have	  one	  for	  their	  pet.	  	  	  	  	  	  	  


	  
1. PULLING	  OUT	  REACTIVE	  DOGS	  


Each	  person	  in	  the	  line	  management	  position	  is	  to	  walk	  up	  and	  down	  the	  line	  making	  sure	  
to	  PULL	  OUT	  OF	  LINE	  any	  reactive	  	  dogs	  or	  dogs	  that	  are	  disruptive	  to	  the	  rest	  of	  the	  line.	  	  
You	  should	  easily	  be	  able	  to	  spot	  these	  dogs	  because	  they	  will	  exhibit	  the	  following	  
behavior:	  	  	  


• Hackles	  up	  (hair	  on	  the	  back	  of	  their	  neck)	  
• Excessive	  barking	  
• Growling	  and	  lunging	  at	  other	  dogs/people	  	  
• Excited	  behavior	  


Some	  dogs	  are	  under	  socialized	  or	  just	  overly	  excited	  at	  all	  of	  the	  stimuli	  at	  the	  event	  and	  
being	  in	  line	  is	  not	  positive	  for	  the	  dog,	  the	  owner	  or	  the	  other	  dogs	  in	  the	  line.	  	  It	  is	  critical	  
that	  these	  dogs	  are	  removed	  from	  the	  line	  to	  prevent	  any	  dog	  fights	  from	  taking	  place.	  	  
Once	  a	  dog	  is	  identified,	  point	  the	  person	  in	  the	  direction	  of	  the	  pre-‐assigned	  area	  and	  the	  
volunteer	  assigned	  to	  that	  area,	  will	  then	  go	  get	  the	  runner	  vet	  team	  to	  administer	  the	  
vaccine	  to	  them.	  	  	  


2. MAKE	  SURE	  THERE	  IS	  ONLY	  1	  LINE	  


There	  is	  sometimes	  confusion	  on	  the	  line	  or	  people	  naturally	  gravitate	  towards	  the	  services	  
and	  more	  than	  one	  line	  can	  form.	  	  It	  is	  the	  job	  of	  the	  Line	  Managers	  to	  prevent	  this	  from	  
happening.	  	  	  It	  is	  critical	  that	  you	  are	  constantly	  walking	  the	  line	  with	  your	  team	  making	  sure	  
there	  is	  only	  1	  line	  at	  all	  times.	  	  People	  wait	  hours	  in	  this	  line	  to	  get	  free	  services	  for	  their	  
pet	  and	  the	  one	  thing	  that	  seems	  to	  really	  upset	  people	  is	  if	  they	  view	  someone	  else	  as	  	  
cutting	  the	  line.	  	  People	  may	  try	  to	  give	  you	  various	  	  reasons	  as	  to	  why	  they	  “can’t	  wait	  in	  
line”	  however	  you	  must	  explain	  to	  them	  in	  a	  polite	  manner	  that	  EVERYONE	  waits	  in	  one	  
line,	  it	  is	  the	  only	  way	  we	  can	  ensure	  safety	  and	  fair	  treatment.	  	  The	  only	  reason	  someone	  
leaves	  the	  line	  is	  to	  go	  to	  the	  reactive	  dog	  area.	  	  If	  someone	  is	  very	  elderly	  or	  disabled	  and	  
clearly	  is	  having	  a	  hard	  time	  waiting	  in	  the	  line	  due	  to	  health	  reasons,	  we	  offer	  them	  a	  chair	  
to	  sit	  in	  while	  in	  line	  or	  we	  talk	  to	  them	  about	  scheduling	  a	  s/n	  appointment	  for	  their	  pet	  
and	  getting	  services	  then.	  	  You	  must	  use	  good	  judgment	  when	  allowing	  someone	  to	  be	  
pulled	  out	  of	  the	  line.	  	  Even	  if	  they	  indicate	  they	  ONLY	  want	  the	  nail	  trimming	  or	  they	  ONLY	  







want	  the	  food,	  they	  still	  MUST	  WAIT	  IN	  THE	  LINE.	  	  We	  cannot	  have	  random	  clients	  going	  up	  
to	  various	  booths	  because	  it	  upsets	  the	  people	  who	  have	  been	  waiting	  patiently.	  	  	  


3. 	  PROVIDE	  CLIENTS	  WITH	  A	  SLIP	  LEASH	  OR	  A	  CAT	  CARRIER	  IF	  THEY	  DO	  NOT	  HAVE	  ONE	  


Many	  clients	  show	  up	  with	  a	  dog	  or	  cat	  and	  they	  do	  not	  have	  a	  leash	  or	  a	  cat	  carrier.	  	  It	  is	  
your	  responsibility	  to	  make	  sure	  they	  get	  one.	  	  There	  will	  be	  a	  plastic	  bin	  at	  the	  registration	  
table	  with	  the	  slip	  leashes	  and	  there	  will	  be	  a	  large	  cardboard	  box	  with	  cat	  carriers	  in	  them.	  	  
We	  often	  times	  see	  more	  dogs	  than	  cats	  so	  make	  sure	  that	  you	  have	  a	  handful	  of	  the	  slip	  
leashes	  around	  your	  neck	  or	  in	  your	  pocket	  to	  hand	  out	  to	  clients	  as	  they	  approach	  the	  line.	  	  
DO	  NOT	  give	  the	  slip	  leashes	  to	  everyone,	  only	  the	  clients	  that	  DO	  NOT	  have	  a	  leash.	  	  This	  is	  
an	  extremely	  important	  job	  and	  it	  helps	  to	  make	  sure	  the	  animals	  stay	  safe	  and	  do	  not	  get	  
loose.	  	  If	  you	  need	  a	  cat	  carrier,	  please	  let	  a	  runner	  know	  so	  you	  don’t	  have	  to	  leave	  the	  line	  
to	  go	  get	  one.	  Try	  your	  best	  to	  identify	  issues	  like	  this	  before	  the	  people	  and	  their	  pets	  enter	  
the	  line.	  	  


THINGS	  TO	  WATCH	  OUT	  FOR:	  


•	   Avoid	  Face	  Offs	  –	  face	  to	  face	  approaches	  and	  greetings	  are	  what	  people	  normally	  do	  so	  
pay	  a	  lot	  of	  attention	  to	  having	  the	  line	  situated	  where	  dogs	  are	  head	  to	  butt	  


•	   Create	  a	  Buffer	  Zone	  between	  Dogs	  –	  walk	  the	  line	  and	  push	  up	  and	  push	  back	  between	  
dogs	  


•	   If	  dogs	  are	  freaking	  out	  at	  little	  dogs	  being	  held,	  ask	  people	  to	  put	  them	  down	  on	  the	  
ground	  and	  make	  more	  space	  between	  those	  dogs	  (same	  thing	  with	  cats)	  


Remember	  you	  will	  be	  working	  in	  a	  team	  of	  6	  people.	  	  Be	  sure	  to	  communicate	  with	  each	  
other	  and	  work	  together.	  	  Finally,	  this	  rarely	  happens	  but	  if	  there	  are	  ever	  people	  that	  we	  
just	  basically	  have	  to	  tell	  them	  to	  knock	  it	  off	  then	  I	  am	  happy	  to	  do	  that!	  	  Above	  all	  else	  
trust	  your	  gut.	  	  	  
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                                                                Pet History Certif icate                            Date: _____________ 
                
Your First and Last Name:____________________________________ Your Address:________________________________________  
 


City_______________   Zip_______   Phone: (h)________________(m)_____________ (w)____________Email___________________ 
 


Animal Name___________________  Pet Gender: ☐Male          Number litters of         ☐0      ☐1      ☐2        Were the puppies or    ☐Y              
                                                                            ☐Female       puppies or kittens?      ☐3      ☐4+    ☐?          the kittens planned?     ☐N                            
 


Spayed/Neutered (Fixed)?    ☐Y             Species:   ☐Dog          Micro-chipped?   ☐Y                Pet’s Age:_______________ 
                              ☐N                           ☐Cat                                     ☐N               Breed:__________________            
 


Where did you get your pet? ☐Pet Store          ☐Online/Newspaper             ☐Stray/found           ☐Pet’s litter  
                                            ☐Breeder           ☐Neighbor/family/friend       ☐Shelter/rescue        ☐Other_______________ 
 


Any known problems with your pet?                ☐Y  ☐N    What problem(s):___________________________________  
        


Has your pet ever been to a veterinarian?       ☐Y  ☐N     How come?:_______________________________________ 
 


Have you ever contacted Animal Control or the Animal Shelter?        ☐Y      ☐N 
How come?: ☐No need    ☐Strays   ☐Drop off    ☐Lost/Taken Pet      ☐Cruelty/Fighting   ☐Other_______________ 
 


How did you hear about this event? ☐TV/Radio  ☐Word of Mouth    ☐Flyer   ☐Internet   ☐Other_______________ 
  


Have you ever attended an event or class hosted by Pets for Life (PFL) or had another encounter with the program?    
☐ Community          ☐Dog Training        ☐PFL team member(s)       ☐Spay/Neuter           ☐Other_______________ 
    Event                   Class                       in neighborhood 
 


I am the legal owner/guardian of the above mentioned animal.  I realize that there are inherent risks to any vaccination or medical procedure.  I 
agree to indemnify HSUS, its volunteers and staff, any individual veterinarian, or other organizations participating in the outreach event and their 
volunteers and staff from any loss or liability. _________ 
 


I am aware that photographs or video captured at this event may be used in printed or online materials related to the Pets for Life program.  _______ 
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Pets	  for	  Life	  Outreach	  Event
Timeline


EVENT Pets	  for	  Life	  Community	  Outreach	  Event	  
EVENT	  DATE Saturday,	  October	  19,	  2103
EVENT	  TIME 10:00	  -‐	  2:00


EVENT	  LOCATION Pets	  for	  Life	  Center	  809	  Hollywood	  Road,	  Atlanta,	  GA	  30318
COMPLETED


TWO	  MONTHS	  BEFORE	  EVENT Select	  Venue	  -‐	  within	  or	  close	  to	  target	  market	  neighborhoods
Send	  a	  "Save	  the	  Date"	  notice	  to	  Volunteers
Schedule	  Volunteer	  Orientation
Create,	  approve	  and	  order	  event	  flyer	  for	  canvassing	  (order	  2,000)
Notify	  police	  department	  if	  necessary	  for	  possible	  traffic	  issues	  and	  assistance
Check	  tee	  shirt	  inventory	  for	  volunteers
Secure	  Veterinarians	  (4+)	  2	  for	  dogs,	  1	  for	  cats,	  1	  runner	  vet
Secure	  Vet	  Techs	  (2)	  per	  vet	  -‐	  assist	  with	  administering	  vaccinations	  (one	  tech	  to	  follow	  the	  runner	  vet)
Order	  Tables	  (10-‐12,	  6	  or	  8	  ft.	  tables)
Secure	  volunteer	  translator
Order	  24	  chairs
Secure	  Photographer	  for	  Event	  and	  complete	  necessary	  paperwork
Order	  Supplies	  (muzzles,	  slip	  leads,	  clip	  boards,	  pens,	  sharpies,	  duct	  tape,	  pooper	  scooper,	  trash	  cans,	  training	  treat	  bags),	  masking	  tape,	  poop	  
bags,	  water	  bowls,	  bleach,	  trash	  bags,	  cat	  towels,	  paper	  towels,	  hand	  sanitizer,	  orange	  cones,	  walkie	  talkies)
Order	  cardboard	  cat	  carriers


ONE	  MONTH	  BEFORE	  EVENT Order	  vaccinations
Order	  Pet	  Owner	  Information	  Forms	  (English	  and	  Spanish),	  500	  Eng,	  50	  Sp
Order	  Rabies	  Certificate
Order	  Spay/Neuter	  Vouchers
Order	  laminated	  signs	  for	  table	  ID	  (one	  time	  purchase)
Prepare	  Veterniary	  Crash	  Kit
Prepare	  Vet	  Stipend	  Paperwork	  (if	  necessary)
Meet	  with	  Vet	  Clinic	  Spay-‐Neuter	  Appointment	  Coordinators	  to	  discuss	  event	  (appointment	  schedules,	  confirmation	  to	  hand	  out	  at	  event)
Outreach	  to	  media	  partner	  for	  in	  -‐	  kind	  coverage	  of	  the	  event
Start	  flyering	  for	  the	  event


TWO	  WEEKS	  BEFORE	  EVENT Hold	  Volunteer	  Orientaion	  specific	  to	  the	  outreach	  event	  and	  do	  a	  walk	  through	  of	  mock	  event	  set	  up	  with	  volunteers	  and	  confirm	  all	  paperwork	  is	  on	  file
Create	  Volunteer	  Namebages	  (noting	  which	  volunteers	  speak	  Spanish)
Assign	  Volunteer	  Roles	  after	  Volunteer	  Orientation	  and	  meeting	  people,	  assigning	  them	  according	  to	  their	  strengths	  and	  interests
Have	  volunteers	  fill	  out	  as	  much	  as	  possible	  on	  rabies	  certificate,	  staple	  rabies	  tag	  to	  rabies	  certificate	  and	  put	  together	  cat	  carriers
Start	  heaving,	  concentrated	  and	  strategic	  flyering


ONE	  WEEK	  BEFORE	  EVENT Arrange	  for	  volunteer	  lunch	  to	  be	  delivered	  day	  of	  the	  event
Buy	  water	  and	  non-‐perishable	  volunteer	  snacks
Have	  vets	  sign	  rabies	  certificates


WEEK	  OF	  EVENT Pull	  vaccinations	  for	  event
Confirm	  volunteer	  attendance
Have	  tables	  and	  chairs	  delivered	  Friday	  before	  event
Big	  last	  push	  of	  flyering


DAY	  OF	  EVENT Pick	  up	  Vegan	  Breakfast	  &	  Coffee
Buy	  Ice	  for	  coolers
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In los angeles,


58,000
Pets are put
down every year.


THIS VOUCHER IS VALID FOR  OFF  
YOUR NEXT SPAY/NEUTER APPOINTMENT.
Name 


Telephone 


Address 


Appointment Date/Time 


contact@yourorganization.org • 555-123-4567 • 555 smith road, los angeles CA 90027
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•  Vacunas	  para	  rabia	  y	  microchip	  gra-s	  
(can-dades	  limitadas)	  


•  Un	  veterinario	  licenciado	  aplicará	  la	  vacuna	  
a	  su	  mascota	  


•  Los	  dueños	  de	  las	  mascotas	  recibirán	  una	  placa	  
de	  vacunación	  de	  rabia	  y	  de	  microchip	  


•  No	  se	  requiere	  registrar	  a	  su	  mascota	  antes	  
del	  evento	  


•  Se	  solicira	  a	  los	  dueños	  de	  los	  perros	  que	  traigan	  
a	  su	  mascota	  con	  una	  correa	  y	  los	  gatos	  en	  un	  
porta-‐mascotas	  


•  Si	  usted	  no	  -ene	  un	  collar	  para	  su	  perro	  o	  un	  
porta-‐mascotas	  para	  su	  gato,	  deje	  su	  mascota	  
en	  el	  auto	  y	  pida	  ayuda	  a	  un	  voluntario	  del	  ARL	  


AUSPICIADO POR: 


Para	  más	  información:	  888.837.3193	  


Hollenbeck	  Park	  	  	  
415	  S.	  St.	  Louis	  Street	  	  Los	  Angeles,	  CA	  90037	  


	  (En	  el	  estacionamiento	  de	  carros	  junto	  al	  centro	  de	  recreo)	  


VACUNAS GRATIS 
CONTRA LA RABIA Y 
MICROCHIP PARA 
GATOS Y PERROS	  
	  
Sábado,  
Febrero 22, 2014  
10am – 2pm 


East Los Angeles
Dog & Cat Hospital





		home: 








JOB	  TITLE:	  	  Rabies	  Certificate	  Registration	  


SUPPLIES	  NEEDED:	  	  Rabies	  Certificates,	  Rabies	  Tags	  &	  Rings,	  Pens	  


JOB	  DESCRIPTION:	  	  	  Collect	  the	  Pet	  History	  Certificate	  from	  the	  client	  and	  use	  it	  to	  completely	  
fill	  out	  the	  Rabies	  Certificate	  for	  their	  pet.	  	  Give	  each	  client	  a	  rabies	  tag	  and	  ring.	  


DUTIES	  INCLUDE:	  	  As	  the	  clients	  come	  up	  to	  your	  table,	  ask	  them	  for	  their	  Pet	  History	  
Certificate.	  	  Use	  this	  to	  fill	  out	  the	  Rabies	  Certificate	  to	  the	  best	  of	  your	  knowledge	  (see	  
attached).	  	  If	  there	  are	  any	  questions	  you	  cannot	  answer	  using	  the	  Pet	  History	  Certificates	  ask	  
the	  client.	  	  It	  is	  important	  to	  make	  sure	  you	  completely	  fill	  out	  all	  the	  information	  on	  the	  Rabies	  
Certificate	  including	  whether	  or	  not	  the	  animal	  is	  sterilized	  and	  what	  breed	  the	  animal	  is.	  	  Once	  
this	  is	  completed,	  give	  the	  client	  the	  white	  copy	  of	  the	  rabies	  certificate	  and	  a	  ring	  for	  the	  rabies	  
tag.	  	  Put	  the	  yellow	  and	  pink	  carbon	  copies	  of	  the	  Rabies	  Certificates	  and	  the	  Pet	  History	  
Certificate	  (the	  pet	  owner	  does	  NOT	  get	  a	  copy	  of	  the	  Pet	  History	  Certificate)	  in	  the	  designated	  
boxes.	  	  	  


If	  you	  fill	  out	  a	  rabies	  certificate	  for	  an	  animal	  that	  one	  of	  the	  veterinarians	  determines	  is	  too	  
young	  or	  too	  sick	  to	  vaccinate	  make	  sure	  to	  rip	  up	  that	  certificate	  so	  we	  don’t	  count	  that	  animal	  
in	  our	  grand	  total	  of	  animals	  vaccinated	  at	  the	  event.	  	  	  


It	  is	  CRITICAL	  that	  you	  fill	  out	  the	  Rabies	  Certificates	  completely	  and	  clearly	  as	  they	  will	  be	  used	  
to	  help	  us	  determine	  how	  successful	  our	  Outreach	  Events	  are.	  	  	  


As	  you	  fill	  out	  the	  Rabies	  Certificates	  many	  people	  will	  come	  up	  to	  you	  and	  ask	  you	  questions	  or	  
ask	  if	  they	  can	  cut	  the	  line	  for	  various	  reasons.	  	  Be	  clear	  that	  they	  MUST	  stand	  in	  line,	  even	  if	  
they	  only	  want	  food,	  and	  refer	  them	  to	  Alana	  if	  you	  cannot	  answer	  their	  questions.	  	  	  
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Sample	  Community	  Outreach	  Event	  Checklist	  -	  300	  Dogs/Cats


Event	  Day	  People	  and	  Material	  Needs:
 Venue	  –	  within	  or	  close	  to	  target	  market	  neighborhoods	  
 Notify	  police	  department	  if	  necessary	  of	  possible	  trafGic	  issues	  and	  assistance	  
 Veterinarian	  (preferably	  2)	  –	  one	  vet	  can	  usually	  administer	  between	  50-100/


hour
 Vet	  techs	  (2)	  per	  veterinarian	  –	  assist	  with	  administering	  vaccines	  (one	  tech	  to	  


follow	  the	  vet	  doing	  the	  ‘running’,	  helping	  dogs	  and	  cats	  that	  can’t	  be	  in	  line)
 Staff/volunteers:


 Registration/paperwork	  	  (3)
 Data	  collection	  (3)
 Line/crowd	  management	  (6)
 Spay/neuter	  voucher	  issuers	  (2)
 Spay/neuter	  appointment	  table	  (2)
 Food/give-away	  table	  (2)
 Floaters	  –	  runners/misc.	  (3)
 Program	  information	  table	  (2)
 Photographer	  (1)


 Volunteer	  organization	  for	  grooming,	  dog	  training,	  etc.	  if	  possible
 Vaccine/Chips	  (syringes,	  license	  paperwork/tags)


 Rabies	  certiGicates	  (if	  providing	  rabies	  vaccine)
 Pet	  Owner	  Information	  Data	  Collection	  Forms
 Tent	  for	  covering	  vaccine	  area	  if	  outdoors	  and	  not	  under	  pavilion
 Tables	  (10-12,	  6	  or	  8	  foot	  tables)
 Chairs	  (10)
 Camera	  for	  picture	  documentation	  
 Clip	  boards	  –	  to	  aid	  registration	  of	  tags,	  spay/neuter	  appointments
 Pens	  
 Spay/neuter	  appointment	  book
 Spay/neuter	  drop	  off/surgery	  instructions	  and	  info	  on	  spay/neuter	  services
 Spay/neuter	  vouchers	  
 Sign	  to	  post	  alerting	  people	  that	  pictures	  taken	  of	  them	  and	  their	  pets	  at	  the	  event	  


may	  be	  used	  in	  advertisements	  or	  promotional	  materials	  (Note:	  images	  may	  not	  
be	  used	  in	  selling	  services	  –	  formal	  photo	  release	  necessary	  for	  this	  type	  of	  use.)


 Leashes/Leads
 Water	  bowls	  (10)
 Cat	  carriers	  (cardboard	  or	  extra	  crates)
 Materials	  for	  line	  creation	  and	  maintenance	  –	  tape,	  cones,	  etc.
 Water	  for	  volunteers
 Pooper	  Scooper
 Trash	  bags
 SprayShield	  (formerly	  Direct	  Stop)	  for	  possible	  dog	  Gights
 Sharps	  container
 Antibacterial	  wash


Promotions	  Plan:
 Press	  release
 Outreach	  to	  media	  partner	  for	  in-kind	  promotions
 Canvassing	  with	  Glyers	  (Animal	  Control,	  s/n	  clinic	  canvass	  target	  neighborhoods,	  


hang	  in	  laundromats,	  gas	  stations,	  check	  cashing	  facilities,	  drop	  off	  at	  churches	  
and	  schools,	  etc.)


 Viral	  (electronically	  –	  groups	  post	  on	  listservs,	  Facebook,	  etc.)	  
 Internet	  postings


Promotional	  Materials:
 Promotional	  Glyers	  for	  the	  event	  (pdf	  version	  for	  email	  and	  printable	  version)
 Guerilla	  marketing	  materials	  -	  stencils,	  banners,	  postcards	  (optional)
 Spay/neuter	  banner	  and/or	  tent	  for	  setting	  up	  appointment	  	  (optional)
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Data	  Collection:	  


• Disseminate	  forms	  on	  clipboards	  with	  pens	  to	  each	  pet	  owner	  
• Ensure	  pet	  owner	  completes	  a	  form	  for	  each	  pet	  
• Confirm	  pet	  owner	  completes	  each	  question	  on	  information	  form	  
• Some	  people	  may	  need	  help	  going	  through	  the	  forms	  *there	  may	  be	  some	  literacy	  issues	  so	  be	  patient*	  


Registration:	  


• Greet	  each	  person	  and	  collect	  the	  information	  form	  
• Confirm	  all	  information	  is	  complete	  on	  the	  form	  and	  assist	  the	  pet	  owner	  in	  completing	  if	  necessary	  
• Transfer	  information	  from	  the	  information	  form	  to	  the	  rabies	  certificate	  form	  
• Put	  completed	  information	  form	  in	  keep	  pile	  
• Give	  the	  top	  copy	  of	  the	  rabies	  certificate	  to	  the	  “Vet	  Bouncer”	  


	  
Vet	  Bouncer:	  


• Confirm	  pet	  owner	  has	  completed	  rabies	  certificate	  	  
• Obtain	  vet	  signature	  if	  not	  already	  complete	  
• Confirm	  the	  vet	  is	  ready	  for	  the	  next	  client	  and	  their	  pet(s)	  
• Escort	  pet	  owner	  to	  vaccination	  area	  	  
• Return	  to	  assist	  next	  pet	  owner	  in	  line	  


	  
Crowd	  Management:	  


• Establish	  and	  maintain	  single	  file	  line	  
• Assist	  people	  as	  they	  arrive	  to	  where	  the	  end	  of	  the	  line	  is	  
• Consistently	  monitor	  line	  for	  anxious	  or	  reactive	  pets	  
• Avoid	  dog	  on	  dog	  issues	  by	  establishing	  space	  between	  pet	  owners	  
• Approach	  pet	  owners	  who	  need	  help	  managing	  their	  pet	  and	  offer	  assistance	  –	  if	  necessary	  remove	  pet	  


owner	  and	  dog	  to	  safe	  area	  
• Confirm	  all	  pets	  are	  on	  a	  leash	  or	  in	  a	  carrier	  or	  secured	  in	  pet	  owners	  arms	  


	  
Vet	  Shadower:	  


• Assist	  in	  Vet	  Bouncer	  area	  while	  vet	  is	  in	  normal	  vet	  vaccination	  area	  
• When	  vet	  leaves	  post	  to	  help	  pets	  not	  in	  the	  normal	  line,	  follow	  him/her	  to	  the	  pet	  in	  question	  
• Ensure	  that	  the	  information	  form	  is	  complete,	  received	  and	  dropped	  off	  at	  registration	  table	  	  
• Ensure	  the	  pet	  owner	  receives	  completed	  rabies	  certificate	  form	  


	  
Volunteer	  Table/Photography	  Assistant:	  


• Ensure	  volunteers	  signs	  waiver	  and	  provide	  with	  a	  name	  tag	  
• When	  not	  manning	  the	  volunteer	  table,	  find	  photographer	  to	  assist	  with	  dissimination	  of	  photography	  


cards	  
	  
Misc/Runners:	  


• Ensure	  dog	  bowls	  have	  water	  
• Ensure	  poop	  is	  picked	  up	  
• Provide	  water	  and	  snacks	  to	  vets	  and	  volunteers	  at	  stations	  
• Check	  in	  with	  event	  coordinators	  to	  see	  where	  help	  is	  needed	  


	  
Treat/Give	  Away	  Table:	  


• Give	  one	  green	  bag	  per	  pet	  owner	  to	  each	  person	  who	  signs	  up	  for	  spay/neuter	  
• Use	  discretion	  in	  giving	  away	  food	  away	  
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•  Free	  rabies	  &	  basic	  vaccina-ons	  


•  A	  licensed	  veterinarian	  will	  
	  	  administer	  the	  vaccines.	  


•  Pet	  owners	  will	  receive	  a	  tag	  for	  
	  	  each	  pet	  vaccinated.	  	  


•  Pre-‐registra-on	  is	  not	  required.	  	  


•  Dog	  owners	  are	  asked	  to	  bring	  dogs	  on	  a	  leash	  	  	  	  
	  	  	  and	  cats	  must	  be	  safely	  contained	  	  in	  a	  carrier.	  	  


•  If	  you	  are	  concerned	  about	  your	  pet	  or	  do	  not	  have	  	  	  
	  	  a	  collar	  or	  carrier,	  please	  leave	  your	  pet	  in	  the	  car	  	  
	  	  and	  request	  assistance	  from	  the	  greeter.	  	  


HOSTED BY: 


Limited	  supply	  –first	  come,	  first	  serve	  
For	  more	  info:	  888.837.3193	  


Hollenbeck	  Park	  	  	  
415	  S.	  St.	  Louis	  Street	  	  Los	  Angeles,	  CA	  90037	  


(In	  parking	  lot	  next	  to	  the	  recrea-on	  center)	  


FREE RABIES AND  
BASIC VACCINATIONS 
FOR CATS AND DOGS	  
	  
Saturday,  
February 22, 2014  
10am – 2pm 


East Los Angeles
Dog & Cat Hospital
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Certificado de historia clinica de la mascota Fecha:     
 


Nombre y apellido:  Dirección:   
 


Ciudad   Código 
postal   


Teléfono: (casa)  (celular)  (trabajo)_  Dirección de correo electrónico 
  


 


Nombre de la mascota   Sexo de la mascota: 
� Macho 
� Hembra 


¿Cantidad de 
camadas de 
cachorros o gatitos? 


�  0 
�  3 


� 1       � 2 
�  4+   � ? 


¿Fue la camada de 
  cachorros o  � S 
los gatitos planeada?  � N 


¿Esta tu mascota 


esterilizada/castrada?   


                                     �  S 


 


Especie:    


 �  Perro 


 


¿Tiene su mascota un 


microchip?    �  S 


  
Edad de la mascota:   


                                      �  N �  Gato  �  N  Raza:   


¿Dónde obtuvo su mascota? 


� Tienda de mascotas 
� Un criador 


�  Por el Internet/periódico 
�  Vecino/familiar/amigo 


�  Encontrado en la calle 
☐   En un refugio/Rescate de 
animals  


�  Es la cría de otra mascota 
�  Otro   


¿Tiene algún problema su mascota? � S  � N ¿Qué problema(s)?: ________________________________________ 


¿Su mascota ha ido alguna vez al veterinario?  � S � N  ¿Por qué?:   __________________________________ 


 ¿Alguna vez ha contactado al  control de animales o a un refugio de animales?  � S     � N 


¿Por qué?: � No ha sido necesario � Perro/gato callejero    � Animal abandonado   � Mascota perdida/robada � Crueldad/agresión     
� Otro                      contra un animal   


¿Cómo se enteró de este evento? � TV/Radio   � Atraves de otras personas    � Volantes//Cartel   � El Internet   � Otro    


¿Alguna vez ha atendido a un evento o una clase ofrecida por Pets for Life (PFL) o ha oido o participado en algún otro programa? 


� Un Evento en 
la comunidad 


� Clase de    
entrenamiento 


� Miembros del 
equipo de PFL  


 


�Esterilización/ 
castración de 
mascotas 


� Otro   


 para perros   
 


Yo soy el dueño legal / guardian de la mascota antes mencionada. Yo entiendo que hay riesgos relacionados con cualquier vacunación o procedimiento médico. Yo estoy 
de acuerdo en indemnizar a HSUS, sus voluntarios y personal, veterinarios individuales, u otras organizaciones, sus voluntarios y personal, que participan en el evento de 
cualquier pérdida o responsabilidad. _________ 


 Yo soy consciente de que las fotografías tomadas o videos filmados en este evento y relacionadas con el programa Pets for Life podrán ser 
utilizadas en materiales impresos o en el Internet.     
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